FREQUENTLY ASKED QUESTIONS

you are we are

| am a Hispanic professional. You are an investor in HPGM'’s growth. We are HPGM, a valuable

Hispanics are the largest minority HPGM carefully designed a campaign organization recognized for its array

group in the US accounting for based on member input from a of member offerings, including an

approximately 50.5 million or 16.3% cross section of particip_ants.. Your annual leadership conference,

of the population. Hispanics are responses gave clear dlr.ectlon on graduate _sohool scholarships, a |

orojected to account for almost one how to proceed. You said to: proceed mentorship program, and networking

third of the population by the year with confidence; remember our events. HPGM has emerged as a

2050 (Pew Hispanic Center, 2011). cultural value of ‘persona-a-persona force elevating the perception of

Wisconsin Hispanic professionals connections; encourage members Hispanic professionals. It is critical

are a forte of knowledge, skills to respond at their personal level of to Latinos, the community, and the

abilities, aspirations ancf talen’E giving; share the financial picture, nation that we continue to grow and
| ’ | needs, and accountability of the remain strong.

organization; and embrace the charge

to pay forward the benefits members

have received from HPGM and those

Hispanic professionals who went

before us.

GROWING STRONGER!

HPGM will grow stronger with your partnership. Its long term sustainablility defined by strength and continued growth, will be
secured by your investment. Your partnership will allow HPGM to thrive, meet present and expanding needs, and be well
prepared to respond quickly to changes like the recent recession.



